
MediaMath Leading Industry Effort to Re-
Imagine Accountable and Addressable Supply 
Chain; Partners with Rubicon Project on 
Transparent Delivery Infrastructure. Havas 
the First Agency to Beta
Jun 18, 2019 9:00 AM

NEW YORK, June 18, 2019 /PRNewswire/ -- MediaMath, acclaimed independent programmatic 
company for marketers, announced today that it is launching an effort to create a reimagined supply 
chain that works better for the entire industry. The company has partnered with Rubicon Project, the 
global exchange for advertising, to architect a direct and transparent programmatic delivery 
infrastructure. Havas is the first agency to join the effort. The collaboration is the first in a series of 
initiatives that MediaMath will be pursuing.

"The current media supply chain is failing advertisers, publishers and consumers," said Joe 
Zawadzki, Founder & CEO, MediaMath. "We're taking the first step to create necessary change by 
partnering with Rubicon Project and Havas. A more accountable and addressable ecosystem, with 
the right values and purpose, will only come if a motivated and united alliance of leading marketers 
and agencies, with the right tech companies and publishers, working together."

MediaMath partnered with Rubicon Project to create an accountable and addressable supply chain 
through an alliance of agencies, brands, technology companies and publishers. This clean digital 
media supply provides long-term sustainable solutions featuring end-to-end fee transparency, direct 
connections between buyers and sellers and focuses on the availability of brand safe, fraud-free, 
viewable inventory. 

To drive improved buyer outcomes and publisher yield, MediaMath is developing advanced supply 
valuation algorithms along with ingesting Rubicon Project's machine-learned bid guidance 
models. Rubicon Project will also receive MediaMath signal inputs to feed guidance models with 
advertiser and campaign specificity. This closed-loop system builds upon the complementary bid 
guidance algorithms that MediaMath and Rubicon Project have each been operating for more than a 
year.

"We are pleased to partner with MediaMath to create a direct and transparent programmatic delivery 
infrastructure," said Michael Barrett, CEO, Rubicon Project. "Havas continues to pioneer the next 
generation ecosystem that is both clean and open as the first agency partner for this effort. In 
working together, we hope to lead the industry in removing the bad actors and negative headlines 
with SPO and addressable supply chain. Modernizing how the supply chain operates will impact 
and benefit the entire ecosystem."

By building on existing granular transparency to MediaMath supply chain costs and insight into 
take rates, agencies like Havas are now able to empower clients with log-level transparency for end-
to-end supply chain costs. Enriched by MediaMath's audience product, advertisers can now 
understand the true cost of media for each impression and evaluate eCPM ranges across a diverse 
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portfolio of publishers who have opted into publisher fee transparency with Rubicon Project.  All of 
these transactions will take place over highly-efficient dedicated connections to publishers for 
MediaMath demand.

As a result of this new supply chain, advertisers and agencies can use market intelligence to bid 
appropriately on publisher inventory in auctions and understand true performance to their KPIs, 
where cost of media is used to calculate their metrics. This level of data enables advertisers to reach 
publishers directly and create a feedback loop that empowers publishers with the type of media 
performance metrics that work best for advertisers so they can manage, optimize and price their 
content appropriately.

"MediaMath is creating a supply chain that will enable the delivery of digital advertising that's 
better for the consumer, better for clients, and better for the ecosystem that connects them," said 
Andrew Goode, Executive Vice President, Head of Programmatic, Havas Media Group.  "Havas is 
thrilled to be part of the movement to pave the way for a path to clean, high-quality supply and 
create solutions that will benefit all constituents within the ecosystem."

About MediaMath
MediaMath helps leading global marketers deliver personalized digital advertising across all 
connected touchpoints. Over 9,500 marketers in 42 countries use our enterprise software every day 
to launch, analyze and optimize their digital advertising campaigns across display, native, mobile, 
video, audio, social, digital out of home and Advanced TV formats. Founded in 2007 as a pioneer in 
"programmatic" advertising, MediaMath is leading an industry wide effort to create an accountable 
and addressable supply chain through an alliance of agencies, brands, tech companies and 
publishers designed to provide long term sustainable solutions for a clean digital media supply.

Recognized as a Leader in the Gartner 2018 Magic Quadrant for Ad Tech, the company is 
championing a revitalized digital ecosystem focused on the availability of brand safe, fraud free and 
viewable inventory. MediaMath has offices in 16 cities worldwide and is headquartered in New 
York City. To learn more about how MediaMath helps innovative marketers delight their customers 
and drive real business outcomes, follow us at @mediamath or visit www.mediamath.com.
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